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INOWUIRES 'Y STATE INQUIRES BY AREA
A

Avigona 250, South West Lsg
California 12% Middle Wesi 3 0%
I1linois 6% East 108
New York 6% North West 10%
Chio 5% Texas 5%
Michigan ' 5% '
Taxns L%, INGUIRES BY SURJECT
Yashington 8 :
Missouri % Real Estate 244,
Wisconson 3% : Tourist 207
Indiana 1% : " Hetirement 20%
Oklahoma 2% Employment 16%
Pennsylvania 2% Commercial 12% .
Oregon 2% industrial 5%
Balance of U, 5, 18k Agriculbure 2%

Mining 1%

Shown above is an analysis, of tiie past two ysars, of inquires roc-
eived by the Casa Grande Chamber of Commerce, Note that #5% of the
inquires are coming from the sduthwest, notably California. Tle
next largest group is from the middlewest,

Retter thon 50% of all inquires received were from smaller communi=
ties, and less than 50% from the larger better known cities. Ouly
two sStates were not heard from Vermont and Deleware. We have rec-
eived inquires from Alaska, flawail, Mexico, and two from Europe.
Over #0% of the inquires delt with investment ocpportunities and real
estate,

The 18% inquires from.thg balance of the United States ropresents
states with less 5Shan 135,

A large portion of persons requesting information om real estate wers
inquiring into the cost of homes and living conditions, The largest
percentage of tourist inquires wevre inquiring for accomodations,
Primiarily temporary winter accomedations, such as apartments and
small furnished homes.

From the above analysis it is appavent that we should lay stress in
our advertising programs on the scuthwest and middlewastern states,
and that our greatest need is for furnished rental accomodations,

The sbove enalysis compiled and issued by the Casa Grande Chamber of
Commerce, ’
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